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' ' ' 136 fulltime, part time and contracted self Face bOOk
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Currently, 75 percent of our space is being Fax 208.562.3650

utilized. We have two light industrial bays open www.BSUTECenter.com
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The clear positive we have today is that the

sound business models and disciplines gainingdh and back to the questionwill the M B E R
significant traction. In the business developmekfeasure Valley Spring Back? NAT|ONAL BUSINESS
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http://www.bsutecenter.com/News___Events/TECenter_Newletter/
http://www.bsutecenter.com
http://www.facebook.com/pages/Nampa/TECenter/195345066730?ref=ts
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Welcome to the TECenter

We are-excited to welcome four new companies to the TECenter

SOLUTIONS

-\

YOUR VIRTUAL MARKETING ASSISTANT

RESIDENT TECENTER CLIENT :

Ben Price 208 854 7904
bpnce@ve]ma.com K

ThanXaMiIIionl-

 NSN Solutions, Inc.

- www.snapshotpostcard.com

~ assistant for mortgage and sales

~an online.CRM with email and.

eLma

- Velma offenng is a corporate

“marketing management.

" Postcardo

“iPhone. Snap a picture, type a

www.nsnsolutions.com
www.velma.com

marvy d
a vi.rt

mao ,

NSNS s
oVel

professionalsVelma, found -
at www.velma.com, is a marketin
automation solution that includes

direct mail campaigns that can bg
customized on the fly. The latest

service that includes private -
labeling and provides centralized
brand and compliance control fol

NSN also offers the iPhone
application 0Sn
(www.| _
d.com). SnapShot sends custom
picture postcards from your

message, pick a contact, and
presto, your contact will get a

g

| posable toothbrushes. This compact easy

real printed postcard in their'snall requires no water. Brush, toss and go!
" mail in a few days - k

ThanXaMllllonI isa busmess appllcatlon de5|gned to help s

businesses get ed\emand reatime feedback from customer:

"~ who are on site: Such feedback is immediate and results ca

_be viewed anytime, anywherétaving immediate access to a
tracking customer feedbacknables decision makers to
improve the quality of their services, which, in turn, will impact

their bottom line.

MNORTHWEST GEO-ENERGY LLLE

RESIDENT TECENTER CLIENT
ffer.i

NeThWestGeqERargy i is
dedicated to identifying and studying

opportunities in harnessing geothermal| |
resources in ldaho and assist in the
development of low cost small scale
equipment that generates electricity
from low temperature geothermal
resources .

rusn-=

with

NONRESIDENT TECENTER CLIEN

Brushup is the newest |nnovat|on in dis

-to-grip brush goes where you go. It
comes with a fresh squeeze of tooth-
paste built into the handle and best of a

i fully biodegradablé

"

a%/\/(////ozx}“{

RESIDENT TECENTER CLIENT

Stephen Murphy 26871-7651
-stephm_ur@.gmail_.corn :


http://www.nsnsolutions.com
http://www.velma.com
http://www.snapshotpostcard.com
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'WelcometotheTECenter | /Whoos wh\

Meridian Cascade ' RESIDENT TECENTER CLIENT B|II Willis 2089081469 : TECenter

~wi h
- Meridian ‘Cascade is in the business of developlng and wwresearc @q s

. Find out more about the TECenter

~ providing business applicatlons to help businesses be more efficientand :
'effective.Meet 4Result sE is curr ently under' cfompanlopment Mg—rﬁ—%la—lsls

groups better facilitate and collaborate on their ideas, feedback, or decisions within aResident CompanieS'

virtual meeting. As groups experience these engaging virtual meetings, they will be :

pleased and confident with the higher level of quality their meetings will produce. 1 2moto

| TECenter Companies inAction .~ |1 AetolEDs

1 BiBiomics

Network Operations Company

t n oc GE Turns Crisis into Opportunlty

NETWO

1 Boise Technology Inc.
. 1
OPERAT|0N5 COMPANY Hotel occupancy started declining at the tai ;
1

Dental RAT

The Network Operations Co.

Snd of 2008 as companies everywhere

started reviewing spendingf every type.

. Hotels account for ‘more than 65% of The Network Operations Company's (TNOC)
revenue base and as 2009 wore on, hotel were Iooking everywhere they could to cl

' expenses.

' RESIDENT TECENTER CLIENT since 200
: Northwest Geo-Energy

1 NSN Solutions, Velma & Snap-
shot Photo

1 Ready Financial

Not wanting to become a casualty of spending cuts, TNOC decided to look for a way

to turn a crisis into an opportunity. Contract rates for supporting guest Internet use | ThankXaMillion!

are typically based on the number of rooms in.a hotel and range from $1 to $4 per 1 Verdd&Light
~ room per month. With occupancyiow TNOC is now basmg support rates on the

number of guest devices that connect to the network figure that tracks directly W|th
. the occupancy of the hotel. ’ ¥ )

This new pricing model not only makes the hoteliers happy, it solves three problems T Auction Frogs

that TNOC had been wrestling with: '

Nonresident:

1 BrushUp

1. Hotels with a short ‘Average Length of Stay‘ had more guests per room pef  Clearwater Country
" month and it's the number of guests that drives the number of support calls. .
_ L R e b ¥ R 1 eTripTrader
2. Guests are traveling with more WiFi devices than'in the pastiuding
- Xboxes, iPhones and-even TiVos, increasing the number and complexity of §  Northwest Clinical Trials
support calls.
3. Costper-Room rates had not been increased since 2006 and no one Wa1t3d

Recall InfoLink

to hear about increases. . L 7 SMARTeam
Looking forward, TNOC expects to not only better align itself ‘with its customers' Tenants:
. revenue, “but also take advantage ofi increases in occupancy (expected to rise in 2410 '
~and 2011) and a lower hurdle for sales into new properties. _ e T My State USA
' © Matthew Wheeler, President ' 1 Ildaho TechConnect
The Network Operations Compan :
| P Py -~ \1 Idaho SBDC
866.2.UNWIRE (866.286.9473), - \

([al)


http://www.auctionfrogs.org/
http://www.clearwatercountry.com/cwc/
http://www.etriptrader.com
http://www.nwct.com/
http://recallinfolink.com/
http://www.asmnet.com/Pages/default.aspx
https://www.mystateusa.com/
http://www.idahotechconnect.com/
http://www.idahosbdc.org/
http://www.bsutecenter.com/Client_Portfolio/
http://www.2moto.com/
http://www.aeroleds.com/
http://www.bi-biomics.com/
http://www.boisetechnology.org/
http://www.dentalrat.com/
http://thenetworkoperationscompany.com/
http://www.nsnsolutions.com/
http://www.nsnsolutions.com/
http://www.readydebit.com/
http://www.bsutecenter.com/Client_Portfolio/
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More TECenter companies in action

" RESIDENT FECENTER CLIENT sirice 2008

Krlstl Saucerman of Auctlon

Frogs Named IBR Idaho Busmess

: Woman of the Year

« by Steve Martln

Put_)llshed February 2,2010

The Idaho Business Review has announced its 2010
ldaho Womien of the Year honorees. The 50-women
will be featured in a glossy magazine publishingin'
- the IBR on March 22, and honored at an.awards

dinner, beginning-with a 6:30 p.m. cocktail reception, e

on March 18 at the Borse Centre on the Grove in
downtown Borse '

Recipients this year come from a"variety of -
professions anid walks of life statewide, each
* embarked on her own exceptlonal journey to. persona{
_and professional accomplishment, simultaneously
motivating those around them to strive for success as
well. '

Two rainbows graced the sky over the TECenter complementing
~ the hard work of TECenter entrepreneurs with a nice view and

hopes for 4 bit o' Iuck Jan. 12. (Photo courtesy of PauI'D'aiv.is BT

~ The awards dinner is open to the public. Individual

tickets are $60. Table sponsorships are also avallable

" - Reservations can be-made by calling Megan Wood at

208-639-3520 or e-mailing her at .
megan.wood@idahobusinessreview.corm. More | .

. information about the Idaho Women of the Year

programcan: be found on the Idaho Business
Review Web site . '

- 2moto in- #1 Motocross _I\/Iagaz-ine

. RESIDENT-TECENTER CLIENT since 2006

Racer X is the Iarg,est—distribution motocross
magazine in the U.S. This article was published on"
page 180 of the February, 2010 hard copy edition.
See page the next page for more details.












